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CAMPAIGN OBJECTIVES
. Create a ‘key moment” for Meeting Planner members

. Activate meeting planner members to generate incremental revenue

. Increase Meeting & Events turnover
. Increase renewal of Meeting planner members
OFFER CONTENT

MEETING PLANNER OFFER:

- Hold & pay events at participating hotels

- Earn X2 bonus points

- Limit of up to 60,000 points for the same event, upon registration to the offer

TERMS & CONDITIONS

- Mandatory registration to offer for Meeting Planner members

- Payment for the event provided by 31 July, 2019

- Must provide LCAH Meeting Planner Loyalty Card number when making the reservation
- No minimum spend per event

- No limit in the number of events

BOOK, HELD & PAY PERIOD
Up to July 31, 2019

LANDING PAGE

English: https://www.accorhotels.com/leclub/promotions-offers/bonus-offers/owm007656-001-
earn-up-to-60000-rewards-points.en.shtml

Arabic: https://www.accorhotels.com/leclub/promotions-offers/bonus-offers/owm007656-001-
earn-up-to-60000-rewards-points.ar.shtml

RECRUITMENT PAGE

https://meetings.accorhotels.com/gb/promotions-offers/owm010046-001-earn-up-to-60000-
rewards-points.shtml

BENEFIT CODE: “MEE”

MARKETING & COMMUNICATION:
- Ecard (both Global and Local sending) | Landing pages in 17 languages

- Hotel collaterals — attached flyers | email signatures
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Feedback

ENGLISH PAGE

Thanks for joining the Le Club AccorHotels Meeting Planner programme

If you're organising a professional meeting or still thinking of the ideal venue, take advantage of our
special offer:

- for any professional meeting booked and paid for by 31 July 2019, we'll double your Rewards
points!
Taking advantage of this offer couldn't be easier! Just

1. Sign in as a Le Club AccorHotels Meeting Planner member by clicking on "Log In". Or become a
member of the Le Club AccorHotels Meeting Planner by clicking on "Join™
2. Either way, you must then request the offer by clicking on "Register”

3. Book and pay for your event by 31 July 2019

5. Receive your Rewards points every month following payment for the event points

The Rewards points you earn can then be used to treat yourself however you fancy:

- Pay less next time you organise an event or stay at any of our pariicipating hotels,

- Enjoy a truly memorable moment by booking one of our Elite Experiences™ or make your holiday
dreams come true by booking one of our Dream Stays created exclusively for our members;

- Enjoy a spot of retail therapy in our online store, La Collection by Le Club AccorHotels™*,

- Convert your points into air miles for use with one of our partners;

- Make a donation fo a charity close to your heart.

‘What are you waiting for? Double your Rewards points today!

Your Le Club AccorHotels team

FOR STAYS FROM 22/01/19 until 31/07119
BOOCK THIS OFFER FROM 22/01/19 to 31/07/19
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Existing

Meeting
Planner
Member

Customer Journey

Scenarios:

1. Meeting Planner member receives or sees the promotion
2. Meeting Planner member contacts a hotel direct for a quote

A

N

0

LCAH emails &
banners

Meeting Planner
member receives or sees
the promotion

Hotel Quote

Hotel confirms client is
an MP member, advises
of the promo and asks if
they have already
registered. (If not
registered, emails the
link to the landing page
vrith the quote).

Hotel sends quote which
includes reference to
the promo of double
bonus points.

.

o Registration

Member then goes to the
landing page “central
activation campaign”
Member registers for the
promotion by clicking on
“Register™.

/

.

Event
Contract

Member confirms event

Hotel re-confirms
member has registered
and sends contract.

Hotel contract requests
member to re-confirm
their member number.

/

\

Remember every ieeting
Planner is a VIP!

/

o Event o PostEveu_t\

Hotel credits standard
MP points in HotelLink for
total eligible spend
vrithin 24 hours of receipt
of payment of final event
invoice.

Double bonus points
credited by Paris team
the month after event.

/

.

Remember: Mandatory registration to offer for Meeting Planner members

Not a

Meeting
Planner
Member

Customer Journey

Scenario:

1. Client receives the B2B recruitment ecard
2. Client receives or sees the promotion
3. Client contacts a hotel direct for a quote

LCAH local

Social, External
Client receives or sees the
promotion

Hotel Quote

Hotel asks if client is a

member. If not explains MP

program & advises them to join

50 they can take advantage of
the promo.

Sends link to MP enrollment
page with dedicated code OR
enroll client in HotelLink (if
not LCAH member too), and
emails the link to the landing
page.

Hotel sends quote which
includes reference to the

promo of double bonus pnints)/

ecards/enews, M&E,

N

Enrolment &

o Registration

Client join MP through
MP enrollment page and
enter dedicated code (if
not in URL)

Note: the enrollment to
MP vrith the dedicated
code will guarantee the
registration to the
promo.

OR

.

Member then goes to the
landing page “central
activation campaign”
+  Member registers for the

“Register”.

promotion by clicking oy

\

Event
Contract

Member confirms event.

Hotel re-confirms client
has enrolled to MP with
dedicated code and
sends contract.

Hotel contract requests
member to re-confirm
their member number.

/

g

+ Remember every Meeting
Planner is a VIP!

N

Event
In-house

/

\_

o Post Event

Hotel credits standard
MP points in HotelLink
for total eligible spend
vrithin 24 hours of
receipt of payment of
final event invoice.

Double bonus points
credited by Paris team
the month after event.

/

[

Remember: Mandatory enrollment to Meeting Planner program with dedicated
code to guarantee registration to promo.
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Key Actions for Hotels

THIS IS A LONG CAMPAIGN!
ITS SUCCESS AND CREDIBILITY IS DEPENDENT ON THE SUPPORT OF US ALL

- ™

ITS SUCCESS AND CREDIBILITY IS DEPENDENT ON THE SUPPORT OF US ALL

/

Asking if a client
is a Meeting
Planner
member must
be embedded in

your everyday
process

o

\

J

Asking if a client For registered Market the Offer!
. . members the
is a Meeting .
delivery of the Th ¢
Planner MP points must € assels are
member must be seamless right yours to drive
be embedded in up until the Use the el
your everyday conclusion of the se the elements at
. every client
process campaign facing
31st July 2019 .
Key Actions for Sales

THIS IS A LONG CAMPAIGN!

-

Push offer on
any mean you
have & several
time: social
media, local
page, hotels,
sales, etc...

~

J
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Market the Offer!

The assets are
yours to drive

Use the elements at
every client
facing

k opportunity
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Owned Media Creatives

MEETING PLANNER - »-

Email LE CLUBACCOR

signature Double o 1 7 HOTELS
banner your Rewards points S

Printed =
flyer LE CLUBACCOR
HOTELS

Feel Welcome

MEETING PLANNER

Booking your event with us means even

morc¢ rewards for yvou!
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